Courses and Programs Offered in the International Management Course for Students Enrolled since AY2026

[ Appendix 1]

Core Courses Basic Courses Specialized Study Programs and Advanced Courses Elective
[500] [550] (Basic courses are underlined) [600] Courses
<Compulsory courses> 4 credits [<Compulsory courses + Selected compulsory courses> * International Management(2) (Compulsory)

Business Ethics(2)
English Communication(2)

10 credits
10 credits that include 2 - 6 credits from compulsory
courses required for respective programs (refer to the
courses with a * mark in right columns)

<Selected compulsory courses>

<Selected compulsory courses> 6 credits
Management(2)

Accounting for Decision Making(2)
Business Economics(2)

Statistics (2)

Making Ethical Decisions(2)

Corporate Strategy(2)

Designing Organizational Systems(2)
International Management(2)

Leadership and Corporate Renewal(2)
Marketing Management(2)

[Marketing Strategy(2)

Principles of Finance(2)

Corporate Finance(2)

[Financial Reporting and Analysis(2)

Cost and Management Accounting (2)
Japanese Economy(2)

Advanced English for Business Studies(2)
[Advanced English for Business Practice(2)
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<Compulsory courses> 6 credits
Group Research Project(2) Individual Research(4)

<Selected compulsory courses> 12 credits
Technology Management(2)

Cross-Cultural Management(2)

Organizational Behavior(2)

Human Resource Management(2)

Business Negotiation(2)

Information Management for Decision Making(2)
New Global Venture Creation(2)

Product Innovation(2)

International Marketing Practice(2)

International Accounting (2)

Management Information Systems(2)

Japanese Business(2)

Practitioner Perspectives on Management(2)
Advanced Topics in Business A~1 (2 each)
International Development(2)

International Economic Integration(2)

Study Abroad at Partnership Universities(1~10)
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* Marketing Management(2) (Compulsory
<Compulsory courses> 6 credits
Group Research Project(2) Individual Research(4)

<Selected compulsory courses> 12 credits
New Global Venture Creation(2)
Technology Management(2)

Cross-Cultural Management(2)

Marketing Research(2)

Marketing Case Analysis(2)

International Marketing Practice(2)

Brand Management(2)

Marketing and Sustainability (2)

Marketing Communication(2)

Special Topics in Marketing(2)

Management Information Systems(2)
Industrial Organization(2)

Japanese Business(2)

Consumer Behavior(2)

Practitioner Perspectives on Management(2)
Advanced Topics in Business A~1 (2 each)
Study Abroad at Partnership Universities(1~10)
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* Principles of Finance(2) (Compulsory)
<Compulsory courses> 6 credits
Group Research Project(2) Individual Research(4)

<Selected compulsory courses> 12 credits
Cross-Cultural Management(2)

Financial Risk Management(2)

Financial Institutions Management(2)
Capital Markets(2)

Business Analytics(2)

Portfolio Management(2)

Corporate Restructuring(2)

International Accounting(2)

Strategic Management Accounting(2)

Asian Financial Market(2)

Accounting Theory and Practice(2)

Special Topics in Finance(2)

Management Information Systems(2)
International Finance(2)

Japanese Business(2)

Practitioner Perspectives on Management(2)
Advanced Topics in Business A~1 (2 each)
International Development(2)

International Economic Integration(2)

Study Abroad at Partnership Universities(1~10)
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* International Management(2) (Compulsory)

* Marketing Management(2) (Compulsory
* Principles of Finance(2) (Compulsory)

<Compulsory courses> 8 credits
Group Research Project(2) Individual Research(4)
Family Business Management (2)

<Selected compulsory courses> 10 credits

Lasting Brands :Insights for Family-led Businesses (2)
Leadership Development: Mentoring for Business Succession (2)
Marketing and Sustainability (2)

SME Finance (Finance for small-to-medium sized enterprises) (2)
Sustainability Management & Accounting (2)

Asian Financial Market(2)

Cross-Cultural Management(2)

Human Resource Management(2)

International Marketing Practice(2)

International Accounting(2)

Product Innovation(2)

Advanced Topics in Business A~1 (2 each)

Study Abroad at Partnership Universities(1~10)
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10 credits

10 credits

18 credits (24 credits for Global Public Management Program)

6 credits

44 credits

For Advanced Topics in Business A~I, each course will be counted as an individual course as credits for completion.




