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Course Purpose

Students become familiar with Marketing Research as one of the tools of Marketing Management. They learn about its importance and its
implementation.
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Learning Goals

Students acquire the following: Understand the importance of information capture and arrangement. (Knowledge to understand the
importance of Marketing Research.) *ways to make an approach to marketing issues such as hypothesis formulation. (Knowledge to apply
Marketing Research.)*Method of analysis, targeting the right market, data acquisition, and using data (Knowledge to design Marketing
Research.) *Technique for data analysis to verify hypothesis (Knowledge for explanation from Marketing Research results.)
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